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Backdrop 
• In 2006, prior to the Stern Report, 

the IPPR* published ‘Warm 
Words: how are we telling the 
climate change story?’

• Major finding? Climate Change 
discourses were confusing, 
contradictory and chaotic

• Their overarching message? 
Nobody really knows what to do

*Institute for Public Policy Research

Image from greenpeace



Tipping Point or Turning Point?

• UK based survey: 88% believe that 
climate is changing 

• 82% are very concerned about it

• 70% believe that ‘no change’ 
means major environmental 
crisis

• 78% of are willing to change their 
behaviour
– but people remain confused

www.ipsos-mori.com



www.goatless.org/ 2007/08/29/green-vegan



So…

We know there is a discrepancy between knowledge
and action.



Michael Mann et al’s 1998 global warming ‘Hockey Stick’



www.optimumpopulation.org/ opt.earth.html



http://logicalscience.blogspot.com/2006_10_01_archive.html



International Tourist arrivals 1950-2020 (UNWTO )



The End of Tourism?

• Worst case scenario: oil prices and global 
warming may produce such catastrophic 
changes to society that tourism becomes 
irrelevant to society

• Best case scenario: adaptation, mitigation, and 
technological innovation reduce tourism’s 
carbon footprint to zero

• Can interactive technology offer carbon-neutral 
virtual tourist experiences through shared 
virtual environments (a shift from corporeal to 
digital copresence)?



Acceptable futures for tourism?

Do we expect existing tourist behaviour 
paradigms to last forever?

Image: http://mutiny.in/2007/07/13/save-the-tiger/





Three big questions about climate 
change

1. How can global climate change be brought 
into the psychological sphere of the 
individual? 

2. What type of information is necessary to 
trigger behavioural change; how can it best 
be communicated? 

3. How can local action be co-ordinated so as 
to acquire global significance and impact?



“…we would welcome a good, deep, bloody 
recession for 12 to 18 months. We need one 

if we are going to see off some of this 
environmental nonsense…”

But then we have Ryanair…



Three big questions for 
tourism & climate change

1. What are the constraints embedded in political systems, 
civil society, and global institutions that militate against 
public understanding of tourism and climate change?

2. How can we model tourism so as to better understand 
human dimensions (including sustainable livelihoods) as it 
flows along various supply and value chains?

3. What is most essential for consumers, society, firms and 
policy-makers to know about tourism and climate change 
and what are the best methods for communicating science 
that gains trust and positive behavioural change including 
sustainable business practice?



(http://www.theage.com.au/ffximage/2006/05/24/ski_pg8.jpg)

But then we have Ski Dubai



Three introspective questions 
for tourism & society

1. Could individuals travel less; have life-mobility 
strategies instead of annual vacation plans (i.e. the 
holiday of a lifetime becomes just that)?

2. Could the internet become a pay-per-view media 
where consumers have new experiences via virtual 
environments?

3. Could the need for tourist mobility developed over 
the last 60 years be replaced by contentment and 
appreciation of home-life space - ‘stay-cations’?



http://abcnews.go.com/Technology/TenWays/popup?id=
3603721&contentIndex=1&page=3)

But then we have space tourism…



Climate change and society

• We must learn the regulatory lessons from the 
present banking/ financial crisis!!!

• Climate change is the paradigm, the tools are 
‘best effort’ by people and industry

• Climate change is about rights 

• Climate change is leading to a new industrial 
revolution 

• Combination of regulation, best efforts, and 
market pressure will drive CC responses



What we know about change in 
society

• Demographics
– developed vs. developing worlds
– aging population/ baby boomers
– Fragmented and single family units
– Shift to urban living (2007 crossed the 50% 

threshold)
• Information flows
• Tourism mobility as a social desire
• Consumptive lifestyles (but ‘new puritans’?)
• Search for ‘authenticity, inspiration, rejuvenation
• This is a mainly middle class debate: social 

exclusion/ elitism







Multidirectional pressure for change

Urgent need for consumption changes

Growing consumer ethical awareness

Consumer choice and freedom

Growth of ‘experience economy’’

Responsibility for stewardship?

Think global

Muddled evidence & policy conflict

Vacillation, lazy tax policies

Lack of trust and knowledge

Green policies that limit choice

Energy intensive peak experiences

Fragmented, conflicting interests

Act local

Political, social, business contradictions



Anguished discussions on ‘tourism’

Incessant demand for travel modes

Continued business growth

Ecotourism in remote destinations

Need to reduce aircraft GHG

Lifestyle pressure to consume

Pro-poor tourism initiatives

Reducing demand through price hikes

‘Tourism’ not homogenous

Roads & airports ‘unpleasant’

Pressure to reduce travel

Ecotourism a problem not a solution

Airport owners seeking expansion

Need to reduce consumption

Pressure to reduce long haul travel

Societal need for social inclusion

Tourism contradictions



“…If we want things to 
stay as they are, things 
will have to change…”

Giuseppe Tomasi di Lampedusa, Il 
Gattopardo (The Leopard) 1958

Literature tells us:



What we need to do…

• Define new, radical, coherent policies, and business  practices
• Influence consumer attitudes
• Create environment for innovative ways of meeting desires for 

peak experiences within a low carbon economy
• Facilitate re-emergence of ‘slow tourism’ where the journey 

once again becomes an enjoyable part of the product?
• Undertake responsible demand and consumer expectation 

management
• Think laterally about resolution of contradictions…



Finally…

If you won’t… who 
will?


